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The Tuff Coat logo must always be legible and maintain the integrity of its form. To help achieve this,

there are two variants of the logo: A logo for use on light backgrounds and a logo for use on dark
backgrounds.

LIGHT BACKGROUND VARIANT

COAT

TUFF[e(e).\}}

BLACK WHITE
HEX #000000 CYMK 0 00 100% HEX #FFFFFF CYMK 000 0%
RGB 000 PANTONE Black C RGB 255 255 255
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TUFF COAT. BRANDIDENTITY AND'STYLE GUIDE

EXAMPLES OF INCORRECT LOGO USAGE

T AT

®

DO NOT change the type spacing of the logo.

OAT

T

®

DO NOT change the relative size of the logo elements.

OALU

DO NOT distort the logo elements.
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DO NOT place the logo on an angle.

DO NOT add gradients to the logo.
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DO NOT add elements to the logo.

T AT|

@

DO NOT modify the colors of the logo.

DO NOT fill the logo with patterns.

®
DO NOT stroke or outline the logo.
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WORLDS NO. 1 RUBBERIZED NON-SKID ING gl

DO NOT use previous versions of the logo.
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TUFF COAT.BRAND IDENTITY AND STYLE GUIDE

FONT STYLE & USAGE

E!II;' COAT
TUFESRURT

TUFF C®URT

SPOATS COURT RECAREATIONAL CORTING

Built to Endure. Designed to Perform.

Tuff Coat® Tuff Court textured, non-skid outdoor court coatings are engineered specifically for asphalt
and concrete recreational surfaces, making them the ideal choice for high-traffic sports environments
like tennis, pickleball, basketball, and volleyball courts. Tuff Court one-coat, sport coating is perfect for
recoating all-weather surfaces and breathing new life into your courts with minimal hassle.

Formulated Tough
Crafted with advanced
provide unmatched
for outdoor play. Th
changing temperat

season after season.
Easy Appl
Tuff Court

it especially suitable

schools, and country clu

achieve professional-quality results without the need
for specialized labor or extensive downtime. Featuring
durable, water-based technology, this product cleans up
with soap and water.

Long-Lasting and Maintenance-Free

Experience a virtually maintenance-free playing surface
that delivers impressive, long-term economy. Tuff Court
provides years of reliable performance, ensuring your
courts look and feel great, year after year.

AVENIR NEXT
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890!@#$% " &*()

AVENIR NEXT
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#3$%"&*()

*The Verdana font family is an acceptable alternative
if the Avenir Next font family is not available.

Font usage is important to Tuff Coat and its
branding. Comprehensive font usage creates
consistency and recognition to the brand. The
information below discusses standard font and
style practices.

AVENIR NEXT

All fonts for general layouts use the Avenir Next
font family.

The following is general font style usage when
laying out text for brandwork and ads. The
styling can differ to fit the needs of the design.

Major Headlines: All caps, bold or demibold
weight.

Sub-Heads: All caps, smaller than major
headline, demibold weight.

Body Text: Standard type, regular
weight.

Category Titles: All caps, italicized or regular,
demibold or regular weight.

AVENIR NEXT ULTRA LIGHT
AVENIR NEXT ULTRA LIGHT ITALIC
AVENIR NEXT REGULAR

AVENIR NEXT ITALIC

AVENIR NEXT MEDIUM

AVENIR NEXT MEDIUM ITALIC
AVENIR NEXT DEMIBOLD
AVENIR NEXT DEMIBOLD ITALIC
AVENIR NEXT BOLD

AVENIR NEXT BOLD ITALIC

877-252-9457




TUFF COAT.BRAND/IDENTITY AND STYLE GUIDE

'PRODUCT MARKINGS & COMPOSITION

PRODUCT COMPOSITION

The majority of Tuff Coat’s products are packaged in cans. When using the products in a design or ad,
it is important that the products are showcased at their best. To achieve this, the angle and lighting in

which the products are shot is very important.

COAT 1. Top lip is parallel or near-parallel horizontally. If there is a curve,
P it is slight and going upwards. You should never see the top
plate of the can.

UT-95 : 2. The product should have subtle, gentle, vertical level gradients
METAL PRIMER
— —— to help accentuate the roundness of the product.

3. Vertical sides of product are straight.

4. Bottom lip has a moderate curve that is going downwards.

PRODUCT MARKINGS

The labeling for Tuff Coat’s products should be presented in the simplest, clearest manner possible
when used in digital and printed designs/ads. The intent is to only show design/text that is completely
relevant to the branding of the product.

To achieve this, superfluous markings on the packaging are removed, such as barcodes, product
weight/sizes, and country/region specific statements. If a specific product color is to be showcased, the
color’'s name/code should be presented large and without any obfuscations for easy identification.

8 _ WATERPARK BLUE
: e s3] uT-218

WATERPARK BLUE

BEFORE AFTER AFTER
(Non-color Specific Packshot) (Color Specific Packshot)

WWW.TUFFCOAT.NET




TUEF COAT BRAND'IDENTITY AND STYLE GUIDE

' SHADOWS ON PRODUCTS'

Depending on the design, a drop shadow may be added to a product to help give the product
“weight” and dimensionality. This is especially true if the product is meant to be placed and blended

into a composition’s environment.

ENVIRONMENT SHADOW CASTING

If the product is meant to be blended into a design’s environment, then the shadow casted by the
product must match the same direction, opacity, length, etc as the other elements’ shadows in the
composition, in relation to the environment’s light source(s).

However, the product should never be hidden or obscured by a shadow.

GENERAL DROP SHADOW

If a general, non-descript drop shadow is desired for the product, the shadow must either be:
e Centered to the product, as if the light is positioned directly above and in front it.

e | eft of the product, as if the light is positioned to the right and in front of it.

For non-descript drop shadows, if the product is shot dead-center (such as can products) then the
shadow can either be centered or to the left.

If the product is shot at an angle, the shadow should be to the left.

TUFF CSURT f°

SPORTS COUAT RECAEATIONAL COATING

2 Xl ii.- .6 )

ONLLYOD dNs-ILNY
LNIVd a3unLx3y

EOURE GREES . 3/5RTERPARK BLUE
L uT-218

IENERATION FORMULA

55

NEXT GENERATION FORMULA

In this example of straight-on product shots, their shadows are centered to the products.

877-252-9457,




TUFF COAT.BRAND/IDENTITY AND'STYLE GUIDE

INCORRECT PRODUCT PHOTO USAGE

It is important to use the latest Tuff Coat product photos on your store page to ensure Tuff Coat
branding and marketing is up-to-date. Using the latest product photos has several benefits:

e Newer, more attractive photos will help increase sales of the product through your storefront.

e Using the latest product photos ensures a visual product consistency for costumers when searching
for Tuff Coat products on your storefront.

e Using the latest product photos ensures Tuff Coat’s branding is correctly presented.

LTTICOAT
WATER-BASED

METAL PRIMER UT-95

_ METAL PRIMER

| wact DESCRIPTION: Single-companent produt

" comeatible with most high-parformance fiesh costet. (4
The proucy s designed specially for melal sufaces

L ":'““Nd “Water Bome + Corrosion-intibiting
Low VOC « Excellont Adhesion « Fast Drying
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Tuff-Coat Manufacturing, LLC |
U85 East Main Stroot » Montrose, CO 81401 fl |
) 252-9457 « www.tuffcoat.net 3
E =T

Incorrect: Do not use old/outdated photos of Correct: Use the newest/latest photos of Tuff
Tuff Coat products. Coat products.

ARE YOU UP-TO-DATE WITH TUFF COAT’'S BRANDING?

Here is a quick checklist to help see if you are up-to-date with Tuff Coat’s branding.

* Are you using the latest Tuff Coat product photos?
The latest product photos can be found at www.tuffcoat.net/gallery

* Are you using the latest Tuff Coat product descriptions?
The latest product descriptions can be found on each product page at www.tuffcoat.net

| have read, acknowledged, and will implement all Tuff Coat brand standards.

NAME DATE

' WWW.TUFFCOAT.NET



v1.4

TUFF[(e{e).\J

'RUBBERIZED NON-SKID COATINGS

For more information or additional assistance email
marketing@tuffcoat.net
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